My first byline came at five
months old, offering advice fo
parents ghostwritten through my
father's pen. That early debut
foreshadowed my lifelong writing
career in helping others find and
shape their voice.

e Founder of Mark Lusky
Communications, delivering
content strategy, ghostwriting,
and messaging to for-profit
and nonprofit clients.

e Regional Marketing Director for
a major circus, helping stir pre-
event anticipation.

e Editor-in-Chief, Downtowner
newspaper, Denver's premier
newspaper to educate, offer
opinions and insights, and
serve as a watchdog.

e Account Executive in two
PR/advertising agencies: Sam
Lusky Associates/Hill &
Knowlton, and McGuinness &
Associates (Denver).

e BA in Mass Communications,
University of Denver.

PHONE/TEXT:
303-621-6136

EMAIL:
mark@marklusky.com

WEBSITE:
markluskycommunications.com

BLOG:
writingonyourwavelngth.com

LINKEDIN:
linkedin.com/in/marklusky

MARK LUSKY

As a discreet and experienced ghostwriter with a strong
background in storytelling, | help clients transform ideas into
compelling, publishable content across both print and digitall
platforms. | tailor fone, structure, and strategy for the platform
and purpose.

As an adaptive collaborator, | draw out, polish, and protect
your authentic voice and vision. | help shape stories from
concept to final polish, synthesizing content and messaging
from diverse sources.

My career path underscores a blend of the rigor found in long-
form journalism with a sharp marketing communications
strategy.

e Expert interview skills and investigative depth from decades
in journalism

e Strategic messaging from a marketing communications
background

e 48+ years of experience in client-focused storytelling

e Deadline-driven, grammar-savvy, and highly adaptable

* Memoir, nonfiction, blogs, and speechwriting

+ Thought leadership columns & expert advice

* News/feature stories, case studies, and white papers

* Position papers, ebooks, sell sheets, and info packages
e Brochures, newsletters, and full campaign messaging

My archive holds more than 960 strategic documents across a
range of sectors, many of which were done in a hybrid remote
work environment long before remote work became the norm.
Each was tailored to reflect the unique voice and vision of the
client in national industries such as Financial and Legal Services,
Business Consulting/Coaching, Technology and Manufacturing,
Healthcare, Entertainment, and Career Development.
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